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CR Business Maturity Scaley
CSR 

Report &
Analysts

Social Mission
Strategic Story & Process

for Business

Identification of 
Relevant ESG Risks 
for Each Business

ESG Due Diligence
in Decision Making

Product Responsibility and Societal Impacts
Positive contribution to Society and 

negative impacts of our products

Campaigns as a “Force 4 Good”

Business Driven 
Campaigns

LGIM Risk Savings
Campaigns as a “Force 4 Good”

Lobbying Relevant Stakeholders
Relationship on issues that matter for Business and Locations in which it trades

£0.5m Social Investment Fund £0.5m Social Investment Fund 
Material issues that teach us something about our future or at the fringes of our business

Environmental Responsibilities (CRC Tax Burden Reduction)
Reduce emissions, paper & energy ourselves / suppliers/ property occupiers

People  Talent and Employee Involvement - Grass Roots People Power to contribute £2 5m to Third Sector 

Group wide 
Initiatives

People, Talent and Employee Involvement - Grass Roots People Power to contribute £2.5m to Third Sector 
(Matched Funding GAYE, YES Scheme, School Governors, Volunteering, Community Donations)

Healthy and Safe Workplace


